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Welcome to the May Issue
Distracted Boating

Source: Trade Only Today

Boat safety training is critical, and new 
statistics can back that up.

Eighty-one percent of boat accident 
deaths occurred on vessels being oper-
ated by someone who had no boating 
safety instructions, the U.S. Coast Guard 
reported in its 2017 recreational boating 
statistics released this month.

Only 14 percent of deaths occurred 
on vessels where the operator had re-
ceived a nationally approved boating 
safety education certificate, according 
to the Coast Guard.

A nationwide push toward boating safe-
ty seems to have taken hold as accidents 
continued to decline — this week is National Safe Boating Week, a campaign held by the National Safe Boat-
ing Council and the National Oceanic and Atmospheric Administration’s National Weather Service to educate 
boaters about safety and life jackets.

There were 4,291 accidents in 2017 that involved 658 deaths, 2,629 injuries and approximately $46 million dol-
lars of damage to property as a result of recreational boating accidents.

The fatality rate was 5.5 deaths-per-100,000 registered recreational vessels. This rate represents a 6.8 percent 
decrease from the 2016 fatality rate of 5.9 deaths-per-100,000 registered recreational vessels.
Compared to 2016, the number of accidents decreased 3.9 percent, the number of deaths decreased 6.1 per-
cent, and the number of injuries decreased 9.4 percent.

Inattentive boating was the No. 1 cause of accidents — there were 620 accidents causing 45 deaths in 2017 
blamed on distracted driving.

“Inattention of the boat operator continues to be the leading cause of boating accidents, according to our 
statistical report,” said Maj. Rob Rowe, leader of the Florida Fish and Wildlife Commission’s boating and water-
ways section in a statement. “It is critical for operators to be aware of what is going on around them.”

Alcohol was the leading indicator of fatal accidents, with 102 fatalities out of 275 accidents; there were 350 
alcohol-related accidents in 2016 that were responsible for 133 deaths.

Operator inexperience was the next largest indicator of whether an accident 
would be fatal, with 63 of 436 accidents winding up deadly.

Industry News

Percent of deaths by known operator instruction in 2017; 
Source: U.S. Coast Guard

https://www.tradeonlytoday.com/boating-safety/distracted-boating
https://www.uscgboating.org/library/accident-statistics/Recreational-Boating-Statistics-2017.pdf
https://www.tradeonlytoday.com/boating-safety/national-safe-boating-week-kicks-off-saturday2
https://content.govdelivery.com/accounts/FLFFWCC/bulletins/2454e80
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Accidents have almost halved since 
1997, from 8047 to 4,291; the low 
during that time was in 2013 with 
4,062.

Florida had a five-year high for its 
number of accidents in 2017, a total 
of 723 that killed 66 people and ac-
counted for $8.3 million in damages. 
In 2016, the state had 684 accidents 
and 59 deaths. Texas came next for 
the most deadly state with 170 ac-
cidents causing 63 deaths.

Nationwide, 7 percent of fatal boat-
ing accident victims drowned. Of 
those drowning victims with report-
ed life jacket usage, 84.5 percent 
were not wearing a life jacket.

HydroHoist Wins Navy Contract

Source: Marina Dock Age

HydroHoist Boat Lifts received a contract from the 
U.S. Navy to provide HarborHoist boatlifts to protect 
Navy security and patrol boats.

The contracts for installations include ports in Virgin-
ia, New Jersey, Connecticut and New Hampshire, to 
be completed in April.

Industry News

HydroHoist was selected through a vetting process 
based on HydroHoist’s history and the HarborHoist’s 
saltwater friendly design. The selection process also fac-
tored in HydroHoist’s ISO-9001 certification, full-time 
engineering staff and customer service department.

JB Robison Jr., HydroHoist inside sales manager, co-
ordinated the contract with the Navy and was the 
point of contact throughout the process.

Paradise Village Marina,
Puerto Vallarta, Mexico

Shelter Bay Marina, S.A.,
Christobal,  Panama

MarineMax Pensacola,
Pensacola, Florida

CH Marina & Drystack,
Lakeway, TX

Welcome Aboard

Industry News continued on Page 5

States coded by their 2017 fatality rate.

https://www.marinadockage.com/hydrohoist-wins-navy-contract/
https://www.marinadockage.com/buyers_guide/hydrohoist-marine-group/
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The 2019 Professional Marina Resource Guide is now available!
AMI’s Professional Marina Resource Guide serves as an invaluable resource to those 
who desire access to professionals and companies who provide products and services 

for the marina industry.

The Professional Marina Resource Guide is brought to you as a service of the Association of Marina 
Industries (AMI). All companies in the Guide are members of AMI. AMI represents a diverse 
membership of nearly 1,100 marinas, boatyards, yacht clubs, public/private moorage basins, 
and marina suppliers around the world. These companies provide slip space for over 165,000 

recreation watercrafts and employment for over 8000 marine tradesmen and women.

http://flash-pub.com/pub/ebooks/1ae4918059/#/0
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Industry News continued from Page 3

“HydroHoist’s quality manufacturing process, strong 
aluminum saltwater frame, polyethylene tanks and 
push button control are some of the HarborHoist at-
tributes that set us apart. Ultimately, the affordability 
of the HarborHoist, ease of operation, and low main-
tenance requirements confirmed the U.S. Navy’s de-
cision to choose HydroHoist,” Robinson said.

The HarborHoist™ boatlift has a level-lifting frame 
constructed of aircraft-grade aluminum. The unit can 
be tied to the dock by using ropes or through a con-
ventional mooring system. The hoist is compatible 
with fixed or floating docks and works in U-shaped, 
double-wide, L-shaped and square docks. The hull 
supports can be configured for nearly all boat types, 
including inboard wake, pontoon and tritoon boats.

The Connected Vessel Race 
Accelerates

By Michael Verdon, Trade Only Today

Builders are planning to include Siren and Nautic-On 
telematics systems as standard equipment on their 
boats, while large dealer groups sign exclusive agree-
ments with the two competitors.

The marine industry’s connected-vessel race is accel-
erating, with multiple manufacturers vying to become 
the leading brand. About half of those providers man-
ufacture systems with the ability to diagnose on-board 
systems remotely at any time, including brands like Si-
ren Marine, Nautic-On, Boatrax, and Glomex Zigboat.

Two of those manufacturers, Siren Marine and Nautic-
On, have signed OEM agreements with boatbuilders 
so that their systems are now standard equipment on 
specific models. Supplying OEMs could be the seal 
of approval that many observers have been watching 
for, as an anticipated move towards the “connected 
boat” shifts into higher gear.

“This seems to be the year of the connected boat, 
similar to what consumers have seen in their smart 
homes and cars,” says Daniel Harper, Siren Marine 
CEO. “Most new cars come with some telematics and 
apps. Why aren’t we selling $250,000 boats with the 
same sort of equipment?”

Siren’s partnership with Southport Boats in Maine 
and Vanquish Boats in Rhode Island has made its 
Siren MTC (Monitor/Track/Control) system standard 
equipment on their models, while Cobalt Boats said it 
will add Siren to its options list on its new A series of 
outboard sportboats.

Nautic-On said it has also signed agreements with 
Boston Whaler and Sea Ray Boats so that its units will 
be standard equipment on models longer than 24 
feet. The partnership with the two boatbuilders will 
commence with 2020 model-year boats. The compa-
nies are all owned by Brunswick Corp.

“We’re seeing a high adoption rate for our Siren sys-
tems among dealers and installers,” says Harper. “So, 
the timing seems to be right to make our Siren sys-
tems standard equipment with the builders.”

Jonathan Kirby, director of sales at Southport Boats, 
thought the same thing. “We’d been hearing about 
Siren through our dealers and they had a reputation 
for higher functionality than some of their competi-
tors,” says Kirby. “With people having smart systems 
in their cars and homes, it seemed like an obvious 
technology that our owners would appreciate. Frank-
ly, it also helps differentiate ourselves in the market-
place as a premium brand.”

Kirby said the cost of the Siren units — “about the 
same price as two marine stereo speakers”— made it a 
“no-brainer” to include them as standard equipment. 
The first three Southports were shipped to Florida, with 
Siren units installed at its facility in Maine. Kirby knows 
the system works because, after arriving in Florida, the 
unit alerted him that the house battery was dead on 
one boat. “I called up from 1,000 miles away and told 
the yard that the batteries had died,” he said.

Jason Turner, vice president of engineering and prod-
uct development at Cobalt Boats, expects the Siren 
system to have a “high take rate” as an option among 
many customers. Cobalt designed its new A-29 with 
compatible electrical architecture for the Siren sys-
tem. At the Miami International Boat Show, where 
Cobalt displayed the first A-29, hull one was fully 
rigged with the Siren system, a glass cockpit, built-
in wireless charging station, and Android OS-driven 
vessel control system for intuitive operation.

Industry News continued on Page 7

https://www.tradeonlytoday.com/post-type-feature/the-connected-vessel-race-accelerates
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Industry News continued from Page 5

“We looked at other brands besides Siren,” says 
Turner, including models from Australia and Europe. 
“Nautic-On was a good product as well and had a lot 
of similar features, but at the end of the day, we felt 
the Siren app and dealer portal were more intuitive 
and easier to read. We were also cognizant of Nautic-
On being part of Brunswick.”

Because the Siren system is “not that expensive,” 
Turner expects it to do well as an option on the A-29 
and other A-series models the company will launch 
over the next year.

“We’ve worked hard to build a valuable product and keep 
the pricing the same for the last 10 years,” says Harper. 
“Most boatbuilders totally get the value of this technol-
ogy since most cars come with some kind of telematics 
and app. We make the same argument with boaters—
that they don’t have to lie awake at night and wonder if 
there’s a problem with the boat down at the marina.”

But in this field, the size of the company could deter-
mine the eventual winner—at least seen from the eyes 
of Brunswick, the company with the deepest pockets.

In a year or two, Nautic-On’s partnership with Sea 
Ray and Boston Whaler could quickly surpass Siren’s 
total unit sales over the last ten years. “That’s where 
it could be game over for any of the guys competing 
against us,” says Lou Sandoval, national director of 
business development for Nautic-On.

Nautic-On has also signed an agreement to make its 
system standard on Ocean Alexander’s new 45 Di-
vergence motoryacht which, Sandoval says, will give 

it good exposure in the larger vessel category. The 
company also plans to announce new distribution 
partnerships with dealer networks like MarineMax 
and Skipper Bud’s. Nautic-On currently distributes to 
the aftermarket through Land ‘n’ Sea.

For his part, Harper is happy to see Brunswick enter-
ing the field. “Before, if you were talking to an in-
vestor and you’d say you were in production, they’d 
say, ‘that’s nice,’ and act like it was hobby,” he says. 
“Brunswick has legitimized our space. People are now 
saying the connected boat is real thing.”

Siren has distribution agreements with West Marine, in-
cluding signage and information about its systems in each 
store. It recently signed an exclusive supply agreement 
with OneWater Marine.

“We’ve been putting to-
gether collateral materi-
als and are training their 
dealers,” says Harper. “If 
a customer wants a Siren 
system installed, we’ll have 
products at all 31 dealer-
ships. Our product, com-
bined with their dealership 
management portal, gives 
them the ability to have 
OneWater Connect, where certain data would be pro-
vided back to OneWater for servicing the clients.”

Source: Trade Only Today

Brunswick Acquires Freedom Boat 
Club

Source: Marina Dock Age

To help expand its presence and scale within the boat 
club segment, Brunswick Corporation has entered 
into an agreement to acquire Freedom Boat Club 
(FBC). Terms of the transaction were not disclosed.

Founded in 1989, Freedom Boat Club and its franchi-
sees service more than 20,000 members, providing 
them with access to a fleet of nearly 2,200 boats at 
approximately 170 company-owned or franchised lo-
cations across 30 states, Canada and Europe.

Industry News continued on Page 8

Nautic-On will soon be standard on all Sea Rays and 
Boston Whalers above 24 feet. Source: Nautic-On

https://www.tradeonlytoday.com/post-type-feature/the-connected-vessel-race-accelerates
https://www.marinadockage.com/brunswick-acquires-freedom-boat-club/
https://www.brunswick.com/
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Industry News continued from Page 7

“As the leader in the boat club segment, Freedom of-
fers both immediate scale and an established mar-
ketplace presence and expertise,” David M. Foulkes, 
Brunswick CEO said. “Importantly, FBC strengthens 
our ability to benefit from the growth in the broader 
sharing economy and exposes a wider range of con-
sumers to the boating lifestyle. The growth of the 
marine industry depends on increasing the number 
of active boating participants and ensuring that they 
have a great experience on the water,” Foulkes said.

Following the completion of the transaction, FBC will 
become part of Brunswick’s Business Acceleration 
group, which includes Brunswick’s Boating Service 
Network (BSN). Through BSN, Brunswick has partici-
pated in the boat club and rental market since 2014, 
establishing a series of partnerships and pilot opera-
tions with both select dealers and marina operators.

John Giglio and his management team will continue 
to lead Freedom Boat Club. Over the last five years, 
FBC has nearly doubled its location footprint and tri-
pled its membership base.

“We’re very excited to join Brunswick,” Giglio said. “Our 
knowledge and experience of the growing boat club 
industry, combined with Brunswick’s leading marine 
resources, will provide FBC and its franchise partners 
with many new opportunities to accelerate growth 
and create value, while enhancing the best-in-class 
boating experience we aim to provide our members.”

MIASF Names New Vice President

Source: Trade Only Today

The Marine Industries Association of South Florida 
has named James Maitland, 
formerly of Oceanmax In-
ternational, to a newly cre-
ated vice president role be-
ginning tomorrow.

“James brings a vitality and 
thorough business acumen 
to MIASF and is an impor-
tant addition to the existing 
team,” Phil Purcell, MIASF 
CEO/president, said in a 

statement. “His background, knowledge and per-
spective will help to ensure the association’s contin-
ued success in protecting and promoting the marine 
industry’s $12 billion regional economic impact and 
its 111,000 jobs.”

As national sales director for Oceanmax, a world-
wide distributor of Propspeed, Maitland supported 
distributors throughout the Americas, increasing 
brand awareness, growing markets and building the 
U.S.-based technical sales team. Originally from An-
napolis, he worked for West Marine for nine years as 
the Port Supply territory manager for Maryland and 
Northern Virginia. He moved to Fort Lauderdale in 
2013 to become the Port Supply territory manager 
for Southeast Florida.

“I’m anxious to join the dynamic group at MIASF and 
use the skills I’ve attained to grow the association and 
continue advancing its progressive initiatives and un-
paralleled advocacy on behalf of the marine industry, 
Maitland said in the statement. “My lifelong love of 
boating, which began on the Severn River and Chesa-
peake Bay, was easily transferred to the ocean and wa-
terways of South Florida and I am thrilled to be in this 
new position to advance the work of the association.”

Maitland was president of the Young Professionals in 
Yachting from 2015 to 2018, a member of the U.S. Super-
yacht Association Board of Directors and MIASF’s Marine 
Industry Day Committee and a volunteer with the Free-
dom Waters Foundation.

NMMA Names New President

By Reagan Haynes

The National Marine Man-
ufacturers Association 
named Frank Hugelmeyer, 
who has served as president 
of the RV Industry Associa-
tion since 2015, to succeed 
Thom Dammrich as the as-
sociation’s president.

“I am very excited that 
Frank is going to be my successor,” Dammrich told 
Trade Only Today. “I think he’s an excellent choice. 
He comes with a really strong background in outdoor 

Industry News continued on Page 9

https://www.tradeonlytoday.com/industry-news/miasf-names-new-vice-president
https://images.saymedia-content.com/.image/cs_srgb/MTY0MDU1MjE5NjAzMjUzMDQ3/miasf.pdf
https://images.saymedia-content.com/.image/cs_srgb/MTY0MDU1MjE5NjAzMjUzMDQ3/miasf.pdf
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Industry News continued from Page 8

recreation. Through his experience with Go RVing, 
he’s got show experience, government relations ex-
perience, he’s built coalitions — he’s a really great 
find.”

Hugelmeyer understands the importance of talking 
with industry members face-to-face, Dammrich said.

“He’s not going to be a guy who sits in his office,” 
Dammrich said. “Frank has spent his entire career 
working with consumer products companies. He has 
a strong consumer-centric focus and a real handle 
on consumer trends. He will definitely add value to 
NMMA.”

NMMA chairman Ben Speciale made the announce-
ment this morning.

Hugelmeyer joins the NMMA from the RV Industry 
Association, where he has been president since 2015.

“He has led the RV industry with a focus on market 
development and strengthening of the industrywide 
consumer campaign, Go RVing; directed robust ad-
vocacy policy initiatives spanning the international, 
federal and state levels; and established broad coali-
tions across the outdoor recreation sector, including 
the Outdoor Recreation Roundtable,” said Speciale in 
the statement.

RVIA represents the $50 billion RV industry with a 
membership of 400 manufacturers and component 
and aftermarket suppliers that produce 98 percent of 
all RVs made in the United States.

Before the RVIA, Hugelmeyer was president and CEO 
of the Outdoor Industry Association for 14 years. He 
was instrumental in growing the trade group’s focus 
on advocacy, consumer trends, business innovation 
and B2B education.

“Frank brings extensive experience and expertise in 
outdoor recreation and association management to 
NMMA, making him the ideal growth-minded leader 
for the recreational boating industry,” Speciale said. 
“We look forward to his leadership and strategic vi-
sion as he guides our industry through ever-changing 
economic and political landscapes.”

Industry News continued on Page 10

WESTECH’S
BROCK DOCK

SYSTEM
EASY TO INSTALL. EASY TO MAINTAIN.

EASY TO ENJOY.

Easy fastening with our Clip Strip system

Hidden screws keep spacing uniform

Single board replacement

100% vinyl – no painting, staining, or sealing required

High color retention, boards won’t fade or discolor

Great traction and high slip resistance

Low heat retention

CONTACT US TOLL-FREE AT 866-423-2385 or 
CUSTOMERSERVICE@WESTECHBP.COM

Why choose the Westech Brock Dock system?

Our wide national network of distributors 
are ready to help with your custom 

design and installation!

http://hd.nmma.org/read/archive?id=18339&e=mverdon%40aimmedia%2ecom&x=a32c10d0
http://hd.nmma.org/read/archive?id=18339&e=mverdon%40aimmedia%2ecom&x=a32c10d0
http://www.westechbp.com
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Industry News continued from Page 9

After a transition period beginning in July, Hugel-
meyer will take over the president’s position on Oct. 
1. Here is the full announcement.

Dammrich hasn’t decided what he will do moving 
forward.

“I’ve got a lot of ideas, but I don’t have any plans,” he 
said. “I’m working too hard for NMMA to figure that 
out, but once I get some time, I will figure it out. As 
I said to the [American Boating Congress] crowd in 
D.C., I’ve only got a few months, but I’ll be sprinting 
all the way to the finish line.”

ABC 2019: EPA Administrator Says 
Year-Round E15 to be Approved

By Michael Verdon, Trade Only Today

Andrew R. Wheeler, administrator of the U.S. Envi-
ronmental Protection Agency, told participants of the 
American Boating Congress that his agency plans to 
issue at the end of this month a final rule that will al-
low year-round sale of E15 gasoline.

Wheeler also assured attendees that the final rule “is 
not the final discussion.” “We view this as an ongoing 
conversation and will continue to engage with you 
as we monitor the situation and E15 becomes more 
prevalent in the nation’s fuel sources,” Wheeler said.
E15, which is a 15 percent ethanol blended gaso-
line, has been controversial in the boating industry 
for more than a decade. It has been traced to engine 
damage and failure. The boating industry and other 
industries that use small engines have been unsuc-
cessfully fighting against its proliferation in the na-
tion’s fuel supply.

Wheeler said that E15 provides air-quality benefits, in 
addition to diversifying the fuel supply.

He said that he also approved the “approval path-
ways” for biofuels derived from sorghum. “EPA took 
a big step in June 2018 by registering biobutanol for 
the fuel supply,” Wheeler said. “We’re aware of your 
industry concerns that hurdles for butanol still exist, 
but we are working on this with a rule that will hope-

fully spur the development of biofuels by streamlin-
ing the approvals process.”

The agency is working to be able to make a six-
month decision on whether proposed fuels will be 
able to gain permits in order to speed up the adop-
tion process. Wheeler said the EPA has reduced its 
permit backlog by 34 percent. “We’re on track for our 
six-month goal,” he said.

The EPA has become involved in water infrastructure 
development that will impact not only the nation’s 
water supplies, but also boating. Wheeler said that 
his agency has approved loans in the last two years 
that total $2 billion for infrastructure projects. The 
agency will have three more rounds, including one 
for $12 billion that’s expected to create more than 
180,000 jobs.

Wheeler said that using innovation through private 
partnerships, rather than “heavy-handed” govern-
ment regulation, is key to addressing the infrastruc-
ture project, as well as environmental issues.

The EPA has been working with the state of Florida to 
stem toxic algal blooms. “We understand these hurt 
the boating industry, and this is an issue that is im-
portant to President Trump,” Wheeler said.

The Everglades Storage Reservation Act, he said, 
will reduce the “harmful discharges” from Lake 
Okeechobee that contribute to the blooms. “The 
president has called for $200 million for Everglades 
restoration work, and we’ve set up interagency co-
operation with the Departments of Interior and Agri-
culture to better respond to algae blooms,” Wheeler 
said. “Instead of using a hammer to hit farmers, we 
want to incentivize markets to address nutrient-load-
ing in our waterways.”

Wheeler also said that EPA needs to address the im-
age of the environment in the public’s mind. He said 
that, despite public polls saying the environment is 
“getting worse,” air quality has never been higher. “In 
less than a century we’ve also transformed our lakes, 
rivers and waterways from dumping grounds into ar-
eas that can be used for recreation and vacations,” he 
said. “We need to fix public perception.”

Industry News continued on Page 11

https://www.nmma.org/press/article/22678
https://www.tradeonlytoday.com/industry-news/abc-2019-epa-administrator-year-round-e15-to-be-approved
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Industry News continued from Page 10

ABC 2019: American Boating Congress 
Ends on High Note

By Michael Verdon, Trade Only Today)

The American Boating Congress yesterday ended on 
a high note, with NMMA organizers saying atten-
dance was up 40 percent, with nearly 25 percent be-
ing first-time attendees. The event had 250 organized 
visits to Capitol Hill, compared with 180 last year.

It also had two presidential cabinet-level speakers, 
the Administrator of the EPA and Secretary of the 
Department of Commerce, who addressed the event. 
The Secretary of Interior sent in a video message be-
cause he was unable to attend the event due to a 
scheduling conflict.

“It took a lot of work to get that level of speaker,” 
Nicole Vasilaros, senior vice president of govern-
ment and legal affairs for NMMA, told Trade Only 
Today. “But it also is a testament to the fact that the 
agencies understand who we are as an industry and 
that we have a strong economic impact.”

Vasilaros said ABC retooled its workshops this year 
to go beyond “core manufacturing” issues. “We had 
workshops aimed at the superyacht world, including 
issues around import duties and workforce short-
ages, that were dedicated to their world,” she says. 
“That brought in many from that industry.”

Other companies, which have traditionally sent one or 
two people to ABC, beefed up their presence. Bene-

teau America, Jeanneau America, Brunswick Corp. 
and Yamaha Marine Group sent larger contingents 
this year. Of the 350 attendees, 86 were first-timers.

“They get very strong speakers here from Congress,” 
said Nick Harvey, president of Jeanneau America, 
who noted that his group and sister group Beneteau 
America tripled the number of people it brought to 
ABC. “I’ve noticed that many boating industry leaders 
have developed good relationships with them, and 
several of my colleagues are on a first-name basis. 
That provides us with an exceptional level of access 
to the issues that impact our industry — and will im-
pact our grandchildren.”

The Groupe Beneteau members spent much of their 
day on Tuesday visiting congressional representa-
tives from Maryland, as their corporate headquarters 
is in Annapolis. “I want this advocacy mentality to run 
in the veins of my company,” Harvey said. “I think it’s 
very important for us to give back to our industry, 
and ABC is a very good way to do that. It’s easy to get 
discouraged on issues, but I think it’s important to 
never give up fighting for the industry.”

Ben Speciale, president of Yamaha’s U.S. Marine busi-
ness unit and chair of the NMMA board of directors, 
said more people from other associations, including 
state associations and regional sportfishing groups, 
attended ABC this year. “We’ve been doing that out-
reach and used more focused messaging on specific 
issues, like ethanol and infrastructure,” he said.

Speciale said that increasing the impact of advocacy 

Industry News continued on Page 12

https://www.tradeonlytoday.com/industry-news/abc-2019-american-boating-congress-ends-on-high-note
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on the federal and state levels will be a central piece 
of his efforts, as NMMA board chairperson. He says 
the congressional visits have become more effective 
over the last few years, with more focused messaging 
so that everyone is “speaking from the same hymnal” 
about vital issues for the industry.

The passage of the Modern Fish Act late last year 
also has given the industry credibility among mem-
bers of Congress. “It’s fun to walk into an office and 
have people refer to us as the ‘fish people’ or ‘boat 
people,’ ” Speciale said. “It means we are being seen 
as an important group.”

He said that the passage of the Modern Fish Act was 
a “vastly important” milestone for the boating and 
sportfishing industries, one that could make it easier 
for the passage of other legislative issues.

“Advocating in Washington, D.C., sets the foundation 
for the next 10 years,” Speciale said. “It will help us 
get through legislation that will provide better in-
frastructure for boats or improve access. We always 
need to look at growing the industry through legisla-
tive issues in the long term. We have a strategic plan 
that we need to keep building on.”

Joe Lewis, owner of Mount Dora Boating Center in 
Florida and former MRAA chairman, said he has no-
ticed more “diversity” with ABC participants this year. 
“I saw more marinas and distributors here,” he said. 
“We’ve also noticed the increase in the number of 

people that long-term company attendees are bring-
ing. They clearly see value in it.”

Lou Sandoval, vice president of marketing for Nautic-
On, said he held a “Boating Simplified” work group 
at this year’s ABC, which brought in a dozen new at-
tendees. “These folks came from areas like marina 
management apps, so they were coming from a dif-
ferent angle,” Sandoval said. “But I think they now see 
that they should have an interest in participating in 
the boating industry and need to take a more active 
role.”

The quality of speakers at ABC has certainly gone up. 
Fifteen years ago, congressional speakers would have 
delivered stump speeches about nothing that had to 
do with boating. This year, every congressional speak-
er had a direct interest in boating and fishing, as well 
as a personal connection with both recreations.

Thom Dammrich, attending his last ABC as NMMA 
president, was thrilled with the turnout. “We saw at-
tendance shoot up from 250 to 350 in just a year,” he 
said. “That’s a very impressive number.”

One step forward: Cancelled Tariffs 
from Canada and Mexico Welcomed 

by Industry

The National Marine Manufacturers Association said 
it “applauded” the agreement reached last Friday be-
tween the U.S., Canada and Mexico. The agreement 
lifts the Section 232 aluminum and steel tariffs imple-
mented by the U.S., while also canceling the counter-
tariffs applied by Mexico and Canada. The Canadian 
tariffs, in particular, hurt U.S. boatbuilders that export 
new boats into that country.

“The agreement between the U.S., Canada, and Mexi-
co on aluminum and steel tariffs – which also removed 
Mexico’s retaliatory tariffs on U.S. boats – is a sig-
nificant step towards reaching a verifiable trade deal 
that benefits all Americans,” said Thom Dammrich, 
NMMA president, in today’s Currents e-newsletter. 

“We thank Mexican, Canadian, and American officials 
for their good-faith negotiations and tireless efforts 
that resulted in this much-needed resolution. Mov-
ing forward, we call on all three countries to address 

Industry News continued on Page 13

http://www.nmma.org/press/article/22684
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Industry News continued from Page 12

remaining trade issues – most importantly, ratifying 
USMCA to bolster the long-term success of our in-
dustry and respective economies.”

Dammrich noted that the 25 percent retaliatory tar-
iffs from the European Union (EU), the U.S. boating 
industry’s second largest export market, has had a 
“particularly devastating impact” on American boat 
builders. “In the wake of this agreement and Presi-
dent Trump’s decision to delay tariffs on cars and 
related parts, we urge the administration to swiftly 
finalize negations with EU that removes all tariffs on 
American marine manufacturers, so that companies 
in our industry can continue to prosper,” he said. 

Canada, Mexico Lift tariffs on US 
Goods after Trump Scraps Steel, 

Aluminum Levies

By Sylvan Lane (The Hill)

Canada and Mexico on Monday lifted tariffs on a slew 
of U.S. goods, including steel, aluminum, whiskey and 
beef as the three countries push for ratification of an 
updated trade agreement.

The moves by Canada and Mexico come three days 
after President Trumpstruck a deal to exempt both 
trading partners from U.S. tariffs on steel and alumi-
num imports.

Trump imposed tariffs of 25 percent on imported 
steel and 10 percent on imported aluminum in March 
2018 and ended an exemption for Canada, Mexico 
and several others two months later. 

Canada and Mexico were among several countries to 
impose tariffs on U.S. steel and aluminum last June 
in retaliation, also targeting American orange juice, 
whiskey and beef.

Trump imposed the tariffs in part to create leverage 
over Canada and Mexico as the three nations rene-
gotiated the North American Free Trade Agreement 
(NAFTA). Both countries insisted that the steel and 
aluminum tariffs be lifted before ratifying the new 
version of NAFTA that was finalized in October.

The new deal, called the U.S.-Mexico-Canada Agree-
ment (USMCA), requires the approval of legislatures 
in all three countries before it can go into effect.

“With these developments, Canadian and Ameri-
can businesses can now get back to what they do 
best: working together constructively and supporting 
good, well-paying middle class jobs on both sides of 
the border,” said Canadian Finance Minister Bill Mor-
neau in a statement. “The removal of tariffs and coun-
termeasures is a true win-win for everyone involved, 
and great news for Canadian and American workers, 
for our communities, and our economies.”

Trump’s deals with Mexico and Canada help elimi-
nate one obstacle to getting the USMCA approved 
by Congress.

Sen. Chuck Grassley (R-Iowa), chairman of the Senate 
Finance Committee, pledged to block a vote to ratify 
the USMCA unless Trump lifted tariffs on Canadian 
and Mexican steel and aluminum.

But the president still faces long odds in getting the 
USMCA through the House, where Democrats are 
largely opposed to the deal.

Top Democratic lawmakers, including Speaker Nancy 
Pelosi (Calif.), say the USMCA must include tighter 
labor and environmental standards to win support 
from the party.

Senators Urge Support of Sea Grant

Source: Marina Dock Age

A group of 27 U.S. Senators from coastal states wrote 
a letter to Senators Jerry Moran and Jeanne Shaheen, 
chairman and ranking member of the Senate Appro-
priations Committee requesting that they continue to 
fund the National Sea Grant College program. Under 
President Trump’s proposed budget, the program 
would be eliminated.

The appropriations committee included an increase 
for the program in FY 2019. The Senators are request-
ing support to maintain the current funding level of 
$80 million.

Industry News continued on Page 14

https://thehill.com/policy/finance/444581-canada-mexico-lift-tariffs-on-us-goods-after-trump-scraps-steel-aluminum
https://www.fin.gc.ca/n19/19-050-eng.asp
https://www.gob.mx/se/articulos/la-se-se-congratula-por-la-proclamacion-hecha-por-el-presidente-de-eeuu-que-elimina-aranceles-a-importaciones-de-acero-y-aluminio-de-mexico?idiom=es
https://thehill.com/people/donald-trump
https://thehill.com/policy/finance/444287-trump-reaches-deal-to-lift-steel-aluminum-tariffs-on-mexico-canada
https://thehill.com/people/chuck-grassley
https://thehill.com/policy/finance/trade/441127-grassley-to-trump-lift-tariffs-or-new-nafta-deal-is-dead
https://thehill.com/people/nancy-pelosi
https://thehill.com/people/nancy-pelosi
https://www.marinadockage.com/senators-urge-support-of-sea-grant/
https://seagrant.noaa.gov/
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In addition, on April 30, Congressman Jared Huffman 
(D-CA), chair of the Water, Oceans and Wildlife Sub-
committee, introduced the National Sea Grant Col-
lege Program Amendments Act of 2019, bipartisan 
legislation to reauthorize the National Sea Grant Col-
lege Program through 2025. The legislation would 
also change reporting requirements to better reflect 
agency needs; and clarify the Sea Grant fellowship 
program to increase benefits to fellows and host of-
fices.

Sea Grant’s work supports waterfront and maritime 
businesses and, in many states, includes Clean Ma-

rina programs, as well as research on resiliency, pres-
ervation of coastline habitat, sustainable fishing and 
ecosystem-based management.

The Senators highlighted that the federal investment 
in Sea Grant yields $579 million in economic benefit 
or a 793 percent return on federal investment. The 
programs sustain 2,500 local businesses and 12,500 
jobs.

Data from 2017 shows that Sea Grant assisted 462 
communities in improving coastal resiliency and 
helped preserve or protect 710,000 acres of wildlife 
habitat. Last year, through its education programs, 
Sea Grant reached 798,000 K-12 students.

http://www.surveyadvantage.com
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Clean Marina & 
Environmental News

Scientists Find 414 Million Pieces of 
Plastic Debris on Remote Islands

That’s even worse than it sounds.

By Yasemin Saplakoglu, MACH

The extraordinary haul means we may have underes-
timated the scale of the world’s plastic problem.

The amount of plastic pollution previously thought to 
exist around the world may be a dramatic underesti-
mate — because the vast majority of plastic pollution 
may actually be below the surface.

That’s the takeaway from a survey of plastic pollution 
on the beaches of Australia’s Cocos Islands, made up 
of two coral atolls.

An estimated 414 million pieces of debris are now 
littering the remote islands, and the vast majority of 
that waste is buried below the surface, according to 
a new study. But even that is likely an underestimate, 
a group of researchers reported May 16 in the jour-
nal Scientific Reports.

What’s more, because most of this plastic is buried 
below the surface, and most global surveys don’t 
look below the surface, the amount of plastic pollu-
tion worldwide may be way more than we previously 
thought, they reported. [In Images: The Great Pacific 
Garbage Patch]

The scientists surveyed seven of the 27 islands, which 
made up 88 percent of the total landmass of the is-
lands, and estimated that they were littered with 262 

tons of plastic. A quarter of those pieces of debris 
were single-use or disposable items such as straws, 
bags and toothbrushes (about 373,000 of them), The 
researchers also identified about 977,000 shoes.

Roughly 93 percent of the debris found, most of it tiny 
micro-debris, was actually buried below the surface. 
But because they only dug 3.94 inches into the sand, 
and couldn’t access some beaches that are known to 
have a lot of debris, these numbers are likely conser-
vative, lead author Jennifer Lavers, a research scien-
tist at the University of Tasmania, said in a statement.
“Plastic pollution is now ubiquitous in our oceans, 
and remote islands are an ideal place to get an objec-
tive view of the volume of plastic debris now circling 
the globe,” Lavers said.

Back in 2017, the same group of researchers revealed 
that the Henderson Island, a remote, uninhabited is-
land in the South Pacific, was also the world’s most-
polluted one.

Plastic production has increased dramatically over 
the last decade — in the last 13 years alone, we’ve 
manufactured nearly half of all the plastic produced 
in the last six decades. A recent global estimate finds 
that 5.25 trillion items of plastic are now in the ocean, 
which is more than the number of stars in the Milky 
Way, according to the paper.

The amount of debris buried up to about 4 inches be-
low the surface of the beach is 26 times higher than 
the amount visible on its surface, the researchers 
wrote. “This suggests global debris surveys, the ma-
jority of which are focused solely on surface debris, 
have drastically underestimated the scale of debris 
accumulation.”

https://www.nbcnews.com/mach/science/scientists-find-414-million-pieces-plastic-debris-remote-islands-s-ncna1007931
https://www.nature.com/articles/s41598-019-43375-4.pdf
https://www.livescience.com/64918-balloons-killing-seabirds.html
https://www.livescience.com/46872-images-great-pacific-garbage-patch.html
https://www.livescience.com/46872-images-great-pacific-garbage-patch.html
https://www.eurekalert.org/pub_releases/2019-05/uot-aih051219.php
https://www.livescience.com/59110-remote-henderson-island-most-polluted.html
https://www.livescience.com/59110-remote-henderson-island-most-polluted.html
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.



17

Around The World
Emissions Regulations Threaten Large 

Pleasure Boat Market

Source: Marine Business 

The International Maritime Organisation (IMO), at its 
Marine Environment Protection Committee meeting 
held from 13-17 May rejected a proposal submitted 
by Turkey and ICOMIA that sought to mitigate the 
impact caused by the Tier III regulation.

NOx is a pollutant released by combustion engines. 
The International Maritime Organisation (IMO) has 
several NOx emissions regulations. Emission limits are 
commonly referred to as Tier I, II and III. Tier III refers 
to the NOx emissions. Vessels above 500gt construct-
ed on or after 1 January 2016 must already comply 
with the emission limits, and from 2021 vessels below 
500gt but above 24 meters will also be covered.

The proposal that Turkey and ICOMIA submitted aimed 
to offer an alternative emission standard for vessels cur-
rently covered under a delay provision (above 24m and 
below 500gt). This delay provision expires in 2021 after 
which all recreational vessels above 24m, if operating in 
designated Emission Control Areas, must comply with a 
2g/kWh standard. It is understood this standard can only 
be met by use of exhaust gas aftertreatment systems, 
currently available designs require a minimum of 30% 
additional space of the engine installation envelope.

The consequence of this – loss of internal guest cabin 
space – could render yachts just above the 24m threshold 
commercially unattractive. ICOMIA considers the >24m 
– 40m market segment crucial for the marine industry, 
considering the ability for boaters to progress in boat size 
and the relevant turnover for builders, equipment and 
tender/toy manufacturers, and ancillary service providers. 
This is why ICOMIA has dedicated a significant amount 
of time to advocating the feasible application of the rule.

In 2013, together with key IMO Member States, the Inter-
national Council of Marine Industry Associations (ICOMIA) 
managed to negotiate a delay, moving the application 
date of the IMO Tier III NOx emission limits from 2016 to 
2021. The years since saw a group of key yacht builders 
and engine manufacturers convened by ICOMIA actively 

searching for ways to minimise the impact of the rule – the 
outcome confirming our predictions over the dispropor-
tionateness of applying the rule on yachts concerned.

Subsequently, ICOMIA commissioned independent re-
search to confirm the industry’s concerns and formulate 
the case of the large yacht industry which was presented 
at IMO. This triggered an invitation to submit a proposal 
for a second amendment of the MARPOL Convention to 
address the case of yachts above 24m and below 500gt, 
which were originally covered by the delay provision.

This proposal, co-sponsored by the Turkish IMO Del-
egation and ICOMIA, was discussed this week by the 
Marine Environment Protection Committee of IMO. The 
proposal to delay the application of the rule and relax-
ing the standards so these can be met without the use 
of catalysts, would have lessened the negative impact 
of the implementation of Tier III on the marine industry.

Unfortunately, despite ICOMIA’s significant efforts in pro-
ducing the proposal and support from eleven delegations, 
the proposal was rejected, meaning that the regulation 
will be implemented from 2021 for vessels below 500gt, 
with significant implications for the superyacht industry. 
No further opportunities exist to object to the rule, so it 
is important that all vessels designed to operate globally 
comply with the requirements from 2021 onwards.

Udo Kleinitz, Secretary General of ICOMIA said: “ICOMIA 
fought hard to advocate for the industry. Having been 
involved with this file for the last 11 years, at this stage 
it is difficult to capture the impact this decision will have 
on vessel design, let alone our industry. We are most 
grateful to those IMO Member States who supported 
our proposal, and would like to mention in particular 
Turkey for co-sponsoring this document and the asso-
ciated lobbying efforts, as well as Malta for their efforts 
on the European stage. I also would like to thank the 
yards who supported our advocacy effort, namely Fer-
retti Group, Overmarine, Monte Carlo Yachts, Princess 
Yachts, Sanlorenzo Yachts, Sunseeker and Viking Yachts.

“This proposal deserved to succeed on technical 
grounds, but unfortunately, we lacked the politi-
cal support from IMO Member States who decided 
against continuing a case they accepted six years ago.”

https://www.marinebusiness.com.au/news/emissions-regulations-threaten-large-pleasure-boat-market
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  Legislation &
  Partnerships

The American Boating Congress kicked off Monday, 
May 13; the three-day event brought together recre-
ational boating industry leaders to educate members 
of Congress on the importance of recreational boat-
ing. 

On the second day of the ABC, AMI board members 
joined AMI staff and Jason Ortega from LobbyIt in a 
round of Capitol Hill meetings. Board member John 
Swick (Safe Harbor Marinas) and a past-president Jeff 
Rose (Safe Harbor Marinas) visited the offices of Mi-
chael Burgess (R-TX), Kenny Marchant (R-TX), Chellie 
Pingree (D-ME) and Tammy Baldwin (D-WI). AMI 
meetings focused on bills to support working water-
front revitalization and resilience to a changing econ-
omy and climate. The bills would make investing in 
waterfront communities easier for marina businesses 
looking to bring new uses to the waterfront.

Regarding infrastructure, “blue” or waterways infra-
structure is critical to boater safety and environment 
conservation and critical to growing the industry. Ma-
rinas are located on geographically limited amounts 
of useable shoreline and provide access to the water. 
They spend a great deal of money maintaining wa-
terways within their marina but have no control over 

waterways used to access their facilities relying on 
government organizations to invest. 

Infrastructure was a major focus of ABC 2019. Plans 
for the 116th Congress indicate that infrastructure is a 
major priority including drafting and passing a major 
infrastructure package, investing likely trillions into 
America’s infrastructure. At ABC, recreation boating 
leaders focused on the “Recreation Title” this inclu-
sion in a major infrastructure package would recog-
nize recreation infrastructure as a critical investment. 

The boating industry has long understood the eco-
nomic significance of the recreation economy, but 
recently the Bureau of Economic Analysis of the De-
partment of Commerce measured the significance at 
2.2% of U.S. GDP. This makes the recreation economy 
officially larger than mining and even telecommu-
nications and broadcasting and puts us on par with 
agriculture. These economic sectors have tradition-
ally been given greater access to policy and decision 
making. During ABC advocates educated lawmak-
ers on the significance of our industry; efforts that 
I am sure will prove fruitful in the coming legislative 
months.

Congressional Climate

By Jason Ortega, Lobbyit.com

April 2019 is still quite some time away from the No-
vember 2020 election, but a record number of 21 
candidates have officially kicked off their campaigns 
for the Democratic nomination. The current Demo-
cratic primary field is the most diverse in history and 
includes Senators Elizabeth Warren, Kamala Harris, 
Amy Klobuchar, and Cory Booker. Newcomers Beto 
O’Rourke and Pete Buttigieg have also thrown their 
hats in the race. The most recent addition to the 
Democratic primary candidates is former Vice Presi-
dent Joe Biden. The large group of potential nomi-
nees is expected to grow as we approach the first of 
the presidential debates. 

By Eric Kretsch

Legislation & Partnerships continued on Page 19

(Left to right: Jeff Rose (Safe Harbor Marinas), Eric Kretsch 
(AMI), John Swick (Safe Harbor Marinas)
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Legislation & Partnerships continued from Page 18

Congress has spent much of April conducting hear-
ings with panelists from the Federal Trade Commis-
sion to tackle consumer privacy and data concerns. 
The hearings have considered the European privacy 
law, the General Data Protection Regulation (GDPR), 
as well as California’s newly enacted law, California 
Consumer Privacy Act (CCPA). Topics have ranged 
from federal preemption, effects on small business, 
and increased resources for the FTC. The FTC will con-
clude their final round of hearings in June of 2019. 

The FTC wasn’t the only busy government agency this 
month - the Department of Labor (DOL) issued an up-
date and revision of the regulations issued under the 
Fair Labor Standards Act (FLSA). The revision would 
implement an exemption from minimum wage and 
overtime pay requirements for executive, administra-
tive, professional, computer, and outside sales em-
ployees. DOL asks that any small businesses that may 
be impacted by the revised FLSA rule submit a public 
comment prior to May 21, 2019. DOL also published 
a notice of proposed rulemaking on regular rate. The 
proposed rule clarifies whether certain kinds of perks, 
benefits, and other miscellaneous items must be in-

cluded in an employee’s regular rate of pay. This rule 
is open to public comment until May 28, 2019.

During the month of April, we closely monitored 
infrastructure discussions on the Hill and taking 
steps to launch the AMI - National Working Water-
front Network partnership. As part of this work we 
check-in with various Member offices to determine 
their priorities and the timing. The President’s recent 
agreement with Democratic leaders to work on a $2 
trillion infrastructure package isn’t being taken too 
seriously by rank-and-file Members. The fact is that 
things need to be paid for and the question is how 
much can be spent with bipartisan agreement. The 
Members listed their priorities as getting something 
done over the next couple years and to ensure that 
any new infrastructure is both resilient and takes into 
account new technology. Despite the partisanship 
that has gripped Washington, members are optimis-
tic that something could breakthrough between now 
and the end of next year.

In May, we will be updating the board on our prog-
ress and will take a couple of AMI representatives to 
meetings on the Hill. 

Take Your Marina to the Next 
Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 

that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 

marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 

environmental issues. Purchase now.

http://r20.rs6.net/tn.jsp?f=001c7Yf1x6hcmXyLr4NDM6yuwyoB16bo1u6Ex5RGwmtVjSdxClkVMFI9q5WxQrgjtqpcNZMSzTVlwkI0glPA7TrejOYMhAzrlfIqdN6Y7Blbrv3A15nJqca8Tj5zF7BtA_lderr08bRTtFLw_L3oV_MbdGFErcMeN1S6OOqsTqDu04OVMhM0y_Y2mKT1qFWrEd9nTI2BjcrwZsAOVvnQENIY2n1J5x71ghb&c=XzDng7wr1KmjrtP29vhitbUiQe9ETbBLCbOp_4mmcjQLX2LuuwCwRg==&ch=7HFx-VXlvaBXuQrO-zTJwOfmiRmoHcolVvlKlcLmcGgboGWdX713_Q==
http://r20.rs6.net/tn.jsp?f=001c7Yf1x6hcmXyLr4NDM6yuwyoB16bo1u6Ex5RGwmtVjSdxClkVMFI9q5WxQrgjtqpcNZMSzTVlwkI0glPA7TrejOYMhAzrlfIqdN6Y7Blbrv3A15nJqca8Tj5zF7BtA_lderr08bRTtFLw_L3oV_MbdGFErcMeN1S6OOqsTqDu04OVMhM0y_Y2mKT1qFWrEd9nTI2BjcrwZsAOVvnQENIY2n1J5x71ghb&c=XzDng7wr1KmjrtP29vhitbUiQe9ETbBLCbOp_4mmcjQLX2LuuwCwRg==&ch=7HFx-VXlvaBXuQrO-zTJwOfmiRmoHcolVvlKlcLmcGgboGWdX713_Q==
http://r20.rs6.net/tn.jsp?f=001c7Yf1x6hcmXyLr4NDM6yuwyoB16bo1u6Ex5RGwmtVjSdxClkVMFI9q5WxQrgjtqpioInsUA8uCb3wAmOo-A4IkA7ikgyB6LVOk8p7oIfZLK53FF17Zl-PW_J68A36z0QTHhyX6z-OqVX4FMowdQ3e2cQERNfF0zTJ50DMtDLQBtDKZPt0M7w9IqUeJB98tI6-y0sFlfTTrkZtdmH0qgRxA==&c=XzDng7wr1KmjrtP29vhitbUiQe9ETbBLCbOp_4mmcjQLX2LuuwCwRg==&ch=7HFx-VXlvaBXuQrO-zTJwOfmiRmoHcolVvlKlcLmcGgboGWdX713_Q==
https://marinaassociation.org/store_product.asp?prodid=26
https://marinaassociation.org/store_product.asp?prodid=26
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http://www.nationalmarinaday.org/about/register
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News From Washington
  

National Safe Boating Week Kicks Off

National Safe Boating Week commenced this past 
Saturday and will run through May 24. Boating safety 
advocates across the U.S. have teamed up to pro-
mote safe and responsible boating and NMMA will 
be sharing a boating safety-related fact every day this 
week to highlight how the recreational boating in-
dustry continues to improve safety.

The U.S. marine industry works together with the U.S. 
Coast Guard (USCG) to improve boating safety for 
the 142 million Americans who take to the water ev-
ery year. Late last year, Congress approved the Coast 
Guard Authorization Act – which included several 
provisions that directly improve the safety of recre-
ational boaters across the country.

NMMA is working to ensure that the next Coast Guard 
Authorization Act continues to directly improve boat-
ing safety. Those priorities include:

• Mandating the wear of engine-cut off devices 
for vessels under 26 feet, while underway; and

• Providing the USCG “equivalency” authority, al-
lowing the USCG to streamline approval of indus-
try construction standards and new technologies, 
while maintaining the highest level of safety.

In support of National Safe Boating Week, Discover 
Boating and NMMA are posting safety-related infor-
mation and tips from their Twitter accounts @TheRe-
alNMMA and @DiscoverBoating. NMMA has created 
a toolkit to help with sharing boating safety-related 
information, which stakeholders can use across their 
social channels.

Additional information on National Safe Boating 
Week can be accessed at SafeBoatingCampaign.
com and by following @BoatingCampaign and the 
#SafeBoatingWeek hashtag on social media. NMMA 
encourages all advocates to join in and support Na-
tional Safe Boating Week on their social media ac-
counts.

For more information, please contact NMMA senior 
vice president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org, or NMMA direc-
tor of federal government relations, Clay Crabtree at 
ccrabtree@nmma.org.

Trump Administration Delays Section 
232 Tariffs on Automobiles and Parts

Late last week, President Trump announced that his 
administration will hold off on imposing tariffs on au-
tomobiles from the European Union (EU), Japan, and 
other countries for six months. NMMA applauded the 
president’s decision to delay the tariffs while trade 
negations with the EU, Japan, and other countries 
continue.

Earlier this year, NMMA – along with a coalition of 
stakeholder partners – sent a letter to President 
Trump, urging him to refrain from imposing auto tar-
iffs using Section 232 of the Trade Expansion Act of 
1962. The president previously exercised this author-
ity by imposing tariffs on aluminum and steel, which 
caused price increases, domestic shortages, and re-
taliatory measures on U.S. boat exports.

If the administration moved forward with Section 
232 tariffs on automobiles, NMMA and its coalition 
partners feared that vehicle parts from Japan, Europe, 
and other nations – including those used in marine 
and other engine equipment – would also be sub-
jected to tariffs. In the letter, the coalition attempted 
to dissuade President Trump from imposing any au-
tomobile tariffs, and at the very least, exempt indus-
tries for whose parts are in intended to be subject to 
such a tax.

NMMA is encouraging all parties to wrap up trade 
negotiations before the six-month delay expires. For 
more information, please contact NMMA senior vice 
president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org.

News from Washington continued on Page 22

http://www.nmma.org/membership/resources/promote-boating-safety
http://www.nmma.org/membership/resources/promote-boating-safety
http://safeboatingcampaign.com/
http://safeboatingcampaign.com/
mailto:nvasilaros@nmma.org
mailto:ccrabtree@nmma.org
http://nmma.net/assets/cabinets/Cabinet517/Sec%20232%20Auto%20Letter%20to%20President%20Final.pdf
mailto:nvasilaros@nmma.org
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NMMA to Host Michigan State Fly-In 
in September

NMMA will raise its state political advocacy to a new 
level on September 11, 2019, with the inaugural 
Michigan political fly-in. To be held in state’s capitol 
in Lansing, the event will focus on bringing its priori-
ties of an outdoor recreational office, aquatic invasive 
species prevention and elimination, workforce devel-
opment, and business taxes to decision makers. Click 
here to register.

Expanding the recreational boating industry’s brand 
before opinion leaders is an important goal in NM-
MA’s Strategic Industry Business Plan. Voters and 
business owners carry more political sway than any 
lobbyist.

Legislators might know boating is important, but they 
don’t always know the specific concerns and political 
agendas of the recreational marine industry. Legis-
lators also need to know more about the economic 
impact the industry provides, individually and collec-
tively. The relationships built through this fly-in will be 
invaluable during this session and the years to come.

• What: NMMA Michigan Fly-In
• When: Wednesday, September 11, 2019 | 

8:30am – 4:00pm CT
• Where: Kelley Cawthorne Offices and the 

Michigan State Capitol Building
• Registration Link:

web.cvent.com/event/ed7deaeb-d37e-4fc6-
8cca-adae974c6df9/summary

Expanding our presence before state lawmakers and 
regulators will be rolled out throughout the country. 
These events also are an opportunity for those who 
have yet to attend an American Boating Congress in 
Washington to get involved in the political process in 
their state.

Additional details about the Michigan fly-in, includ-
ing a draft agenda, will be available in the coming 
days. For more information, please contact NMMA 

director of state government relations, Libby Yranski 
at lyranski@nmma.org or NMMA Great Lakes policy 
and engagement manager, Jill Sims at jsims@nmma.
org.

NMMA Sponsors 2019 Minnesota 
Governor’s Fishing Opener

Earlier this month, NMMA sponsored and participated 
in Minnesota’s 2019 Governor’s Fishing Opener host-
ed in Albert Lea, Minnesota. For the past 72 years, the 
Governor of Minnesota has hosted a fishing opener 
event to kick off the start of walleye fishing and the 
summer tourism season. The event is organized by 
a local host committee and attended by Governor 
Walz, public officials, media, and the outdoor recre-
ation industry.

NMMA advocacy staff attended the opener and par-
ticipated in a Fountain Lake dredging site visit, Albert 
Lea Lake Cruise, and fishing. The Governor’s Fishing 
Opener provides the industry with the opportunity 
to interact directly with public officials about marine 
and recreation issues, while they experience our in-
dustry firsthand. This year, Tracker Boating Center of 
Shakopee, MN provided boats for the Governor and 
Lt Governor.

During the Opener, Governor Walz proclaimed that 
May 11th, 2019 was Clean, Drain, Dry Day. The Clean, 
Drain, Dry program is one that NMMA and the boat-
ing industry has supported for years. Clean, Drain, 
Dry Program is a national education initiative target-
ing recreational boaters and anglers on ways that 
they can decrease their direct impact from spreading 
aquatic invasive species (AIS).

The Clean, Drain, Dry program conveys three simple 
steps for boaters to stop the spread of AIS: clean off 
any visible AIS, drain all bilges, live wells, or other wa-
ter containing areas, and dry the boat in accordance 
to local laws and protocols. NMMA has promoted 
Clean, Drain, Dry in the “You and Your Trailer” manual, 
the trailer owner checklist, Discover Boating webpag-
es and informational brochures.

For more information, please contact NMMA vice 
president of state government relations, David Dick-
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erson at ddickerson@nmma.org, NMMA director of 
state government relations, Libby Yranski at lyrans-
ki@nmma.org or NMMA Great Lakes policy and en-
gagement manager, Jill Sims at jsims@nmma.org.

President Trump Officially Recognizes 
National Safe Boating Week

President Trump recently released a proclamation de-
claring this week “National Safe Boating Week.” With 
the growing sense of excitement for the upcoming 
holiday weekend, NMMA shares the president’s re-
quest for safe boating practices.

Memorial Day weekend should be an enjoyable time 
with family and friends and NMMA encourages boat 
operators to review boating safety practices before 
pulling away from the dock. Boat operators should 
consider the United States Coast Guard’s require-
ments, such as requiring a life jacket for each person 
aboard the vessel, as well as take advantage of the 
USCG’s free vessel safety checks.

NMMA recognizes the importance of taking these 
precautions. By taking a few extra moments to con-
sider safe boating practices, boaters can better en-
sure that they will enjoy a well-deserved long week-
end on the water.

Correct Craft CEO Meets VP Pence, 
Other Elected Officials, to Discuss 

Global Trade

On Monday, Correct Craft President and CEO, Bill 
Yeargin, met U.S. Vice President Mike Pence, U.S. 
Senator Rick Scott, and several Congressmen in Jack-

sonville, Florida, to discuss global trade. During the 
event, Yeargin served on a panel that analyzed the 
importance of the new United States-Mexico-Canada 
Agreement (USMCA) – a top recreational boating in-
dustry priority.

Vice President Pence used the event as an opportuni-
ty to share the administration’s view of current trade 
developments and particularly the administration’s 
desire to ensure ratification of USMCA. Yeargin was 
invited to represent and speak for the marine indus-
try and general business community.

Correct Craft President and CEO Bill Yeargin stated, “I 
was honored to represent Correct Craft, the marine 
industry, and the entire business community at this 
important event. I appreciate Vice President Pence, 
Senator Scott and the other elected officials’ interest 
in the opinion of both the marine industry and the 
broader business community regarding current trade 
developments.”

Yeargin added, “Our Correct Craft team works hard at 
‘Making Life Better’ and part of that includes working 
with our elected and other government officials to 
ensure we have a healthy marine industry. The marine 
industry is significant to our national economy and 
we are always honored to share our thoughts on the 
important issues facing our country.

“I cannot overstate my appreciation to the NMMA 
team in helping me prepare for this meeting. As al-
ways, they were ready to help with excellent informa-
tion and support.”

For more information, please contact NMMA senior 
vice president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org.
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AMI Contact Information

Kayce Cashill-Florio
International Marina and Boatyard Conference (IMBC)

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622
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